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INTRODUCTION

Power Root Berhad and its subsidiary companies (“The Group”) manufacture, market, and sell
coffee, tea, chocolate malt and energy drinks in instant premix and ready-to-drink forms. The
Group is also involved in the upstream and downstream activities within the coffee supply chain
by integration through coffee plantation and café business with the vision of creating value for
our stakeholders through excellent quality, pioneering innovations, joyous moments and the
integration of environmental, social and governance initiatives across operations in our local and
international markets.

The Group is committed to protecting and conserving the environment in localities where we
have our operations. We aim to achieve this through compliance with relevant environmental
laws and regulations, industry best practices, the setting of measurable objectives and targets as
well as implementing programmes towards protecting the environment and safeguarding against
unacceptable levels of environmental risks.

We continuously seek improvements in our environmental management practices, including
upgrading of our processes and exploration of technological advancements in our facilities
worldwide to ensure improvement in reducing pollution and wastage as well as optimisation of
resource usage.

PRINCIPLES AND PRACTICES

The Group recognises the importance of protecting the environment through prevention, active
intervention and mitigation measures through continuous commitment to:

2.1. Operate our principal activities of manufacturing, marketing and selling coffee, tea,
chocolate malt and energy drink in instant premix and ready-to-drink forms with
environmental conservation and protection foremost in mind;

2.2. Review the compliance of production facilities to applicable environmental laws, regulations
and other relevant requirements;

2.3. Continuously evaluate and seek improvement in the performance of our production
facilities, optimising the use of resources through efficient use of water, energy, and raw
materials and reducing greenhouse gas emissions;

2.4. Emphasize efforts on climate change mitigation through progressive energy efficiency and
renewable energy programmes through adoption of best practices within our manufacturing
and warehouse operations;

2.5. Minimise the generation of general and scheduled waste, greenhouse gases (GHG), other air
emissions as well as industrial effluent discharges to reduce environmental pollution by
ensuring robust operational processes and effective controls are in place;

2.6. Ensures effluents are properly managed and disposed through authorised service providers
and that any water discharged meet water quality standards and regulatory requirements
of the Department of Environment Malaysia;

2.7. Actively advocate the 3R approach (reduce, reuse, and recycle) among employees to
inculcate a culture of effective optimisation in all aspects of our operations to minimise
wastages and reduce usage of resources;

2.8. Promoting environmental awareness among our stakeholders through regular
communication of our sustainability improvement initiatives; and
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2.9. Promoting sustainable packaging practices by improving recyclability and adopting
environmentally responsible packaging materials where feasible.

AVAILABILITY OF THE POLICY

This Policy is made available at https://powerroot.com.my/investor-relations/corporate-
governance and shall be communicated to all our stakeholders.

REVIEW OF THE POLICY

The Board of Directors of the Group shall review this Policy at least once every three (3) years, or
as and when necessary, to be in line with prevailing regulations, policies and best practices to
ensure its adequacy, relevance and effectiveness.



